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TYPU3M BbIXOAHOIO AHA: MOBEAEHYECKUE CTPATEIrMA
U COUNANTIbHO-OKOHOMUYECKHUE Bbl3OBbl B POCCUMU

Passutne Nt06Oro cekTopa 3KOHOMMUKM, U Ty-
pyv3Ma B YaCTHOCTW, HEPA3PbIBHO CBA3AHO C 06-
LLLe MaKPO3KOHOMMYECKOM KOHBIOHKTYPOIA.

Typuam BbIXO4HOTO - AHA, Oyay4n OTHOCU-
TeNbHO Hegoporon Gopmoli OTApIXxa NO CpaBHe-
HWIO C MHOFOAHEBHbIMM NOE3AKaMW WM 3arpa-
HUYHBIMW MyTELeCcTBUAMM, TEOPETUYECKN MeHee
YyBCTBUTENIEH K 3KOHOMMYECKUM KosebaHUAM.
OH No3BONAET NONYYNTb IMOLMM U pPa3HOObpa-
3Me B TeYeHMe OAHOro-TPex AHEN, MUHUMU3MPYS
pacxofbl Ha MPOXKMBAHWE U A/IUTENbHOE Bpems
B NyTW. O4HAKO farKe B 3TOM CermeHTe notpebu-
TENM CTAHOBATCA YpPe3BblYAaMHO YyBCTBUTE/bHbI
K ueHe. brogKeTMpoBaHMe CTAHOBUTCA HOPMOW
nosezeHus. Jltogn byayT UckaTb Hanbosee BbIroa-
Hble BapWaHTbl, CPaBHMBATb CTOMMOCTb NpPOe3aa,
BXOAHbIX BUNETOB, NUTAaHUA U Apyrux ycayr. Bos-
MOEH POCT NONYyAAPHOCTU 6ecnnaTtHbiX WM
HeLOpOrnx BAPWMAHTOB OTAbIXa: O0OLLECTBEHHbIX
MapKOB, N1IECOB, NAAXeMN, My3eeB ¢ 6ecniaTHbIMM
AHAMM HeAeNu, rOPOACKMX MeponpuAaTuin. MoTtpe-
BUTENBbCKUIA CNPOC CMECTUTCA B CTOPOHY NPOAYK-
TOB, MPEeANaralWmnX MaKCUMa/bHYIO «LEHHOCTb
32 CBOWM peHbru». TyponepaTtopbl CTOAKHYTCA
C HeobxoAMMOCTblO MpeanaraTb KOHKYPEHTO-
CNocob6Hble UeHbl, NPOBOAUTL aKLMKM U pacluu-
PATb AaCCOPTUMEHT HEeZOoPOrnx ycnyr, 4tTobbl npu-
BNIeYb OrPaHUYEHHbIN OHOAMKET LWMPOKUX CNOEB
HaceneHus.

MaKpO3KOHOMWYECKME  MOKasaTenu  AnAa
POCCUIACKOrO Typu3Ma XapaKTepusyloTcs [ABOM-
CTBEHHOCTbt0. C OAHOW CTOPOHbI, 06LaA TeH-
OEHUMA K POCTY MMUPOBOW 3KOHOMWKM CO3J3eT
NoTEHUMAN ANA yBE/IMYEHUA CMPOCA Ha OTAbIX.
C ppyroii CTOPOHbI, AOMUHUpPYOWEE BAUAHUE
BbICOKOM MHPANALMM, NOAPbIBAIOWEN peasibHble
aoxoapl, 6yaet dopmmpoBaTb KpanHe nparma-
TUYHBbIA M 3KOHOMAWMK cnpoc. [MoTpebutenn

6yayT MCKaTb cnocobbl NONAYYUTb MaAKCUMMaSib-
HOe yAOB/NETBOPEHME OT CBOEF0 OrpaHU4YeH-
Horo 6roaxKeTa. ITO O3HAYaeT, YTO YCMNeLwHbIMU
B 3TOT NEepMOA, OKaXKyTCA Te TYPUCTUYECKME NpPOo-
OYKTbl U YCNYTU, KOTOPble CMOTYT NPEeANOXUTb
He TO/IbKO KauyeCTBEHHbIM OMbIT, HO U OLLYTUMYHO
9KOHOMMYECKYIO Bbiroay. PazButme MHPpacTpyk-
Typbl, obecneynBatowen AOCTYNHOCTb U yao0b6-
CTBO, CTAHET AOMO/HUTENIbHBIM (GAKTOPOM, Cro-
COBCTBYHOLMM POCTY CNPOCA, TaK KaK NO3BOAUT
COKPATUTb 3aTPaTbl Ha TPAHCMOPT M NOBbLICUTb 3¢-
bEKTUBHOCTb UCMO/Ib30BaHMA BPpEMEHU. B Lesom
TYPW3M BbIXOAHOIO AHA 3aHUMAET 0CODOYHO HULWY
Kak ¢opma oTAblXa, KOTOPAsAs MOXKET YA0B/NEeTBO-
PUTb NOTPEBHOCTb B Pa3B/ieYEHMAX U CMeHe 06-
CTAaHOBKM NPU MUHUMaNbHbIX GUHAHCOBBIX B/IO-
YKEHUAX, YTO cAenaeT ero ocobeHHO aKTyaibHbIM
B NeproAbl SKOHOMUYECKON HEONPEAENEHHOCTM.

MNoBepeHne noTpebutenein B chepe Typmsama
onpeaenaeTcs He TONbKO BHELWHWMMU 3SKOHO-
MUYeckuMn dakTopamu, HO M ryboKo yKope-
HUBLUMMUCA  BHYTPUAUYHOCTHBIMM  MOTMBAMMU
N LEHHOCTAMM. B KOHTEKCTE POCCUMCKUX Peani,
KOraa TYPU3M BbIXOAHOTO AHA CTAHOBUTCA OAHOM
M3 CaMblX MacCCOBbIX U JOCTYNHbIX GOPM OTAbIX3,
€ro MOTMBALMOHHAA CTPYKTypa npuobpeTaet
ocobyto cneundury. AHannM3 MOKasbiBaeT, YTO
ANA 3HAUUTENbHOM YaCTU HAaceneHnAa MOTMBaLMA
K OAHOAHEBHbIM Noe3gKam cerogHA Gopmupy-
€TCA He CTONbKO aKTUBHbIM BbIOOPOM «Typu3ma
KaK 0bpasa KM3HWM», CKONbKO afanTaunen K Ho-
BbIM  COLMA/NIbHO-3KOHOMMUYECKUM  YCI0BUAM.
*enaHune «cbexxaTb OT rOPOACKON CyeTbl», Nony-
YUTb HOBbIE BMEYATNIEHUA U MPOBECTM BPEMSA HA
npupoae CTano MOLLHbIM KaTanM3aTopoMm, npe-
BPATMBLIMM TYPU3M Ha BbIXOAHbIE B YKM3HECMO-
COBHYIO W MONYAAPHYK aNnbTepHATUBY ApPYrum
dopmam oTabIxa.
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OAHOM 13 KNoYEBbIX MOTMBALMIA ABAAETCA NO-
NCK peKpeaLMoHHON LueHHocTU. fopoackas cpeaa,
0COBEHHO B KPYMHbIX Merarnosancax, XapakTepu-
3yeTCA BbICOKOW NMNOTHOCTbIO 3aCTPOMKMU, LLIYMOM,
Tpadmkom u obwum ctpeccom. OaHOAHEBHbIE
noeszKun no3BoNAT ObICTPO NOKUHYTbL 3Ty cpeay
M OKas3aTbCA B NPUPoOAHOM 06CTaHOBKE — /lecy, Ha
bepery o3epa, B napke. ITo He NPOCTO NepemeHa
MECTOMOJIOXKEHMSA, @ NONYyYEHME NCUXONOTUYECKOM
Pa3rpyskn M BOCCTAHOBNEHWS cuA. B ycnosusx,
Koraa MHOrogHeBHble U TeM Bonee meXKayHapoa-
Hble Noe3gKM CTaAn NNMBO CAULIKOM AO0POrUMMM,
NMB0 CNOKHBIMU B OpPraHM3aLnn.

Ldpyroi MOLWHOM MOTMBALMEN ABNAETCA Ce-
MeWHbIA OTAbIX. TYpU3M BbIXOAHOTO AHA uAe-
aNbHO NOAXOAMT ANA CeMeN C AeTbMU, KOoTopble
YacTo CTa/IKMBalTCA C Npobaemolt HexBaTKu
BPeMeHW U cpeacTs ANA ANUTE/bHbIX OTMYCKOB.
Moe3gKa Ha OAMH AeHb MO3BONAET BCEN CEMbe
NpoBecTU Bpemsa BMeCcTe BHe 3aBMCMMOCTWU OT
TOro, KTo paboTtaetr wmam yumtca. MoTuBauwms
3/1eCb MHOIOC/IOMHA: 3TO COBMECTHOe Bpemsnpe-
NPOBOXAEHUE, YKpenieHne cememnHbIXx CBA3EW,
BO3MOYHOCTb 3aHATbLCA COBMECTHbIMW aKTUBHO-
cTAmMU. Kpome TOro, MHorme TypucTMyeckue oob-
€KTbl, 0COBEHHO MCTOPMYECKME W KYAbTYPHbIE,
MMetoT obpasoBaTesibHbIi KOMMNOHEHT. [ocelue-
HWe My3eeB, 4BOPLOB, MOHACTbIPEN, UCTOpUYE-
CKMX KpenocTer npespaLLaeTca B yBaeKaTe/ibHoe
«nyTewecTBMe BO BPEMEHM», KOTOpoe Mo/e3HOo
N UHTEPEeCHO ANA AeTel M B3POC/biX. Takum 06-
pa3om, TypM3M BbIXOAHOrO AHA CTAaHOBWUTCA He
TONbKO GOpPMOI JocCyra, HO U MHCTPYMEHTOM ce-
MEWHOro BOCMUTaHUA U 06pa3oBaHUA.

CoumanbHOe B3aMMOAENCTBME TaK¥Ke urpaet
Ba*KHYIO POSb B MOTMBALMK. B ycnoBMAX 3KOHO-
MWYECcKon HeonpeneneHHOCTU WU MNOBbILEHHOro
cTpecca npoBeAeHWE BPEMEHW B CBOEM OAMMNK-
HEM COLMANbHOM Kpyry CTaHOBMUTCS elle b6onee
LEeHHbIM.

LleHHOCTH, NexKalyme B OCHOBE 3TUX MOTUBOB,
TaKXe npeTepneBatoT M3MeHeHuA. Bo-nepsbix,

3TO UEeHHOCTb 3PHEKTUBHOCTN BPEMEHU U AEHET.
B COBOKYMHOCTWN 3TV MOTMBbI U LLEHHOCTU GOpPMU-
PYHOT YHUKaNbHbIA NOPTPET COBPEMEHHOTO TYpU-
cTa B Poccun. 310 4yenoBek, KOTOPbLIA ULLET He
CTO/IbKO POCKOLWb WM IK30TUKY, CKOJIbKO MpaK-
TUYECKYID BO3MOXKHOCTb ANA NCUXONOrMYECKOM
pa3rpyskun, cememHoro oblieHna u noayyeHus
HOBbIX BMEYaT/IEHUA NPU MUHUMANbHbIX 3aTpa-
Tax. Ero Bbibop mecTa HasHauyeHuA GyaeT 3aBu-
ceTb OT HanaHca mexay 3TMMK noTpebHocTAMM:
PALOM C FOPOLOM A0/KHA ObITb XOPOLLAA TPAHC-
NOPTHaA AOCTYNHOCTb, NPUPOAHbIE 06BEKTLI UK
MHTEpeCHble KyNbTypHble TOYKM, A TaK)Ke BO3-
MOHOCTb MPOBECTM AeHb 6e3 NUWHMX pacxo-
foB. Takum 0b6pasom, NOHMMaHUE 3TUX TNYOUH-
HbIX MOTMBOB M LEHHOCTEN ABNAETCA KJ/IIOYOM
K NPOrHO3MpPOBaHMIO NOBEAEHMA TYPUCTOB U pas-
paboTKe COOTBETCTBYHOLLMX NPOAYKTOB U YCAyr
B CErMeHTe TypuM3ma BbIXOAHOrO AHA. B uenom
MoZeNb NPUHATUA peleHUn pPauMOoHaNbHOrO
Typucta bypetr XxapakTepus3oBaTbCA NpParmaTms-
MOM, MHPOPMALMOHHOM 3aBUCMMOCTLIO MU NOUC-
KOM ONTMManbHOro H6anaHca mexay BpemeHem,
AeHbramm M NosyvyaembliM yA0BOAbCTBUEM. ITO
6yaeT noTpebuTenn, KOTOPLIN LLEHUT CBOE BPeMS
M OEeHbIM U roTOB NOTPATUTb BPEeMA Ha MOAro-
TOBKY, 4TO6bl MOTOM MNOJY4YUTb MAKCMMA/IbHOE
YAOBONIbCTBME OT KOPOTKOTO, HO XOPOLLO OpraHu-
30BaHHOrO OTAbIXa.

B 3aKk/1t04EHME MOXKHO caenaTb BbIBOA, YTO Pbli-
HOK TypM3Ma BbIXOAHOIO AHA B Poccum B TekyLiem
nepuoge byaeT HaXoAMUTbCA B COCTOAHUW AUHAMM-
4YeCKOro paBHOBECKA, ONpeaenaemoro CA0XKHbIM
B3aMMOLENCTBMEM 3IKOHOMWMYECKOTO AaBNeHUA
N NOTPebUTENBCKUX CTPEMNEHNA. Typnam BbIXOA-
HOrO AHA COXPaHWT. CBOK POJIb KaK AOCTYMNHas
n BoctpeboBaHHaA popma OTAbIXa, HO ero pas-
BUTME OyOeT XapaKTepus3oBaTbCA MOBbILEHHOM
NParmaTUYHOCTbIO, MOMCKOM LLEHHOCTU U POCTOM
umdpoBM3aLUM.

[naBHbIV pegakTop
npo¢. Hoeukosa H.T.
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WEEKEND TOURISM: BEHAVIORAL STRATEGIES
AND SOCIOECONOMIC CHALLENGES IN RUSSIA

The development of any economic sector, and
tourism in particular, is inseparably linked to the
overall macroeconomic conjuncture.

Weekend tourism is relatively inexpensive form
of recreation as compared to multi-day trips or
international travel, and it is theoretically less vul-
nerable to economic fluctuations. It allows getting
emotions and variety within one to three days,
minimizing accommodation costs and lengthy
travel time. However, even in this segment, con-
sumers are becoming extremely price-sensitive.
Budgeting is becoming the behavior norm. People
will look for the best offers, comparing the travel
costs, entrance fees, catering, and other services.
Free or inexpensive recreation options like public
parks, forests, beaches, museums with free days of
the week, and city events may increase in popular-
ity. Consumer demand will shift toward products
offering “maximum value for money”. Tour opera-
tors will face the need to offer competitive prices,
run promotions, and expand their range of afford-
able services to attract the limited budgets from
the general population.

Macroeconomic indicators for Russian tour-
ism are characterized by duality. On the one hand,
the general trend of global economic growth cre-
ates the potential for increased demand for leisure
travel. On the other hand, the dominant influence
of high inflation, which undermines real incomes,
will drive highly pragmatic and cost-saving de-
mand. Consumers will look for the ways to maxi-
mize satisfaction from their limited budgets. This
means that during this period successful tourism
products and services will be those that offer not
only a high-quality experience but also tangible
economic benefits. The infrastructure develop-
ment ensuring accessibility and convenience will
be an additional factor contributing to demand

growth, as it will reduce transportation costs and
improve time efficiency. Overall, weekend tourism
occupies a special niche as a form of recreation
that can satisfy the need for entertainment and
a change of scenery with minimal financial invest-
ment. That makes weekend tourism particularly
relevant during periods of economic uncertainty.

Consumer behavior in the tourism sector is de-
termined not only by external economic factors
but also by deeply rooted personal motivations
and values. In the Russian reality context week-
end tourism, which is becoming one of the most
widespread and accessible recreation forms, gets
a motivational structure with unique specificity.
Analysis shows that a significant part of the pop-
ulation is motivated with day trips today not just
because of an active choice of “tourism as a way
of life” but because of adaptation to new socioeco-
nomic conditions. The desire to “escape hustle and
bustle of the city”, to gain new experiences, and to
spend time in nature has become a powerful cat-
alyst, transforming weekend tourism into a viable
and popular alternative to other recreation forms.

One of the key motivations is the search for
recreational value. The urban environment, espe-
cially in large cities, is characterized by high den-
sity, noise, traffic, and general stress. Day trips give
the possibility to quickly leave this environment
and get close to the nature — a forest, a lakeshore,
or a park. This is not just a change of scenery but
a psychological release and a recuperation. It is
highly relevant in the period when multi-day trips,
especially international ones, have become either
too expensive or difficult to organize.

Family vacations are another powerful motiva-
tor. Weekend tourism is ideal for families with chil-
dren because such families often face a lack of time
and money for long vacations. A day trip allows the



KOJTIOHKA TTTABHOIO PEOAKTOPA

EDITOR-IN-CHIEF'S COLUMN

whole family to spend time together, regardless
of who is working or studying. The motivation is
multilayered: spending time together, strengthen-
ing family ties, and the opportunity to engage in
shared activities. Furthermore, many tourist attrac-
tions, especially historical and cultural ones, have
an educational component. Visiting museums, pal-
aces, monasteries, and historic fortresses becomes
a fascinating “journey through time”, which is ben-
eficial and exciting for both children and adults.
Thus, weekend tourism becomes not only a lei-
sure form but also a tool for family upbringing and
education.

Social interaction also plays a significant role in
motivation. In the context of economic uncertainty
and increased stress, spending time with one’s
close social circle becomes even more valuable.

The values underlying these motives are also
changing. First and foremost is the value of time
and money efficiency. Taken together, these mo-
tives and values form a unique profile of the mod-
ern Russian tourist. This is a person who looks
for not so much luxury or exotic experiences
as a practical opportunity for psychological re-
lief, family interaction, and new experiences at
minimal cost. The choice of destination for such
a tourist will depend on the balance between

the following needs: the city should offer good
transportation accessibility, natural attractions or
interesting cultural sites, and the opportunity to
spend a day without unnecessary expenses. Un-
derstanding these underlying motives and values
is therefore key to predicting tourist behavior and
developing appropriate products and services
in the weekend tourism segment. Overall, the
decision-making model of a rational tourist will
be characterized by pragmatism, information de-
pendence, and the search for an optimal balance
between time, money, and pleasure. This will be
a consumer who values time and money and is
ready to invest time in preparation in order to en-
joy maximum pleasure from a short but well-or-
ganized vacation.

In conclusion, the weekend tourism market in
Russia will remain in a state of dynamic equilibrium
in the current period, determined by the complex
interaction of economic pressures and consumer
desires. Weekend tourism will retain its role as
an accessible and popular recreation form, but its
development will be characterized by increased
pragmatism, a search for value, and growing
digitalization.

Editor-in-chief, Professor
Natalia G. Novikova



